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CALENDAR DESCR PTI ON

STATI STI CS MIH 262-4
Cour se Nane Cour se Nunber

PH LGSCPHY/ GOALS:

This is the first semester of a Business Statistics course and
approximately one-third of the course is spent on descriptive
statistics wth business applications. The other two-thirds covers'
probabi ity and probability distributions sanpling and sanpling
distributions and sone linear regression and correl ation.

METHOD OF ASSESSMENT ( GRADI NG METHCD) ;

Periodic tests and daily assignments based on nmaterial in course
outline will be given during the senester. A final examand a make-up
test will be at the discretion of the instructor.

The final nmark will be based on four unit tests, each representing 25%
of the final nark.

G ading: A = 80-100%

B = 65-79%
C - 55-64%
| - 45-54%

A passing grade will be based on a mninmnumgrading of 55% Students
obt ai ning gradi ng of 45-54%nmay be allowed to conpl ete a suppl enentary
examnation. However, only students having satisfactory attendance
records will be considered for the suppl enentary exam nati on.

TEXTBOK( 9 t
"Statistics for Managenent”, R Levin - 3rd Edition

CBJECTI VES;

The basic objective is for the student to devel op an understandi ng of
t he nmet hods studi ed, know edge of the facts presented and an ability
to use these in the solution of problenms. For this purpose, exercises
are assigned. Tests will reflect the sort of work contai ned in other
assignnents. The |evel of conpetency denmanded is the level required
to obtain an overall passing average on the tests. The naterial to be
covered is listed on the follow ng page.
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| nt roducti on

Definition, history and subdi vi sions
of statistics

Frequency Tables and Q aphs

Col ' ection of data, sanples and
popul ations, construction of
frequency tabl es

H st ograns, frequency pol ygons,

frequency curves and ogi ves

Descri ptive Measure

Meani ng of neasures of central
tendency, arithnetic nean,

wei ght ed mean, georetric nean,
medi an node

Measure of Variability

Meani ng of di spersion, range,
uartiles, variance and standard
evi ation

Probability

H story of probability, two types

of probabilities, rule of addition,
rule of multiplication, joint and
conditional probabilities (optional)

Probability D stribution

Meani ng of probability distribution,
types of distribution, random
vari abl es

Binomal distribution

Poi ssson distribution

Normal distribution

Sanpl i ng

Purpose and definition, different
types of sanpling, sanpling
distribution, standard error
Estimation

Point and internal estimation,
criteria of good estinator, |arge
and smal | sanple estimation for
nmean and the proportions
Determnati on of sanpl e size
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